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Using Technology for 
Member Engagement
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Facebook Page vs Facebook Group
What is right for your chapter?
One big difference between a Facebook page and a Facebook group is the 
ability to advertise the page. You can also see analytics of a page, be visible 
outside of Facebook, and add applications on a page. These functions help 
increase your visibility and promote your chapter. 

The main difference between a Facebook group and the Facebook page is 
collaboration and communication. You can send emails to the group members, 
collaborate on a document. You can also make your Facebook group “secret” 
meaning you have the chance to choose who will be in the group.

While nice, this isn’t ideal if you want to use your social media as a recruitment 
and engagement tool to bring in new members. 

Takeaway: Think about the purpose of your page and what you want to 
accomplish. This will lead you to the best option for you. Already have one or 
the other? KEEP IT. Don’t switch it up now. 

Facebook
Things to Know:
• Hard truth: Not everyone that likes your page will see your page in their newsfeed. 

Facebook’s recent algorithm changes at the beginning of the year made it harder for 
businesses to get their pages in front of an audience. 

• So what can you do? Get people to interact with you. The more someone interacts with 
your page, the more they will see your page in their newsfeed and, eventually, the 
higher up you will appear in their feed. 

• How do you do this? By posting interactive, shareable content. Post things people want 
to see, that they will engage with, and even share. Talk directly to you members. Ask 
questions. Provide information that is pertinent to them.
• Images vs text. Create an event for meetings and post to your page, digital flyers 

for events, save-the-date poster for events, pictures of members in action, 
member of the month, community engagement…

• Now that’s great, but you really don’t have time to post that much. Pro-tip: You can 
schedule posts in advance. Simply write a post as you regularly would and, next to the 
Publish button, is an inverted triangle button. Click on that, and you will get a schedule 
option. If you’re in charge of your chapter’s Facebook page, set aside 20 to 30 minutes 
a week to schedule posts. 

• Make sure your page info is up to date. This includes your page category, name, 
location, description, and other fields specific to your type of page. It’s important that 
this information is filled. Facebook will recognize it as a more legitimate page. 
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Professional Boundaries
Nurses and Social Media
Supporting people during a health crisis, like cancer, can be an intimately 
rewarding experience for oncology nurses. However, the edges of professional 
boundaries can become blurred and lead to a nurse’s overinvolvement with a 
particular patient.

Case Study by Deborah Christensen MSN, APRN, AOCNS®, originally appeared in May 
2018 issue of ONS Voice:

Roxanne, a blood and marrow transplant certified nurse, has been taking care of Jerome, 
a 20-year-old man diagnosed with acute myeloid leukemia (AML). Jerome is the eldest of 
seven children; his mother works full-time, and with younger children at home has not 
been able to make the trip across country to be with her son.

Roxanne feels like Jerome’s surrogate mother and stays after her shift to keep him 
company and play cards. When Jerome sends her a Facebook friend request, she 
hesitates but then accepts the request, rationalizing that he needs the extra support. She 
also considers using social media to raise money to surprise him with a visit from his 
mother.

What would you do? 

Professional Boundaries
Nurses and Social Media
The National Council of State Boards of Nursing described professional 
boundaries as “the spaces between the nurse’s power and the client’s 
vulnerability.” Because patients with cancer often need ongoing care, NCSBN 
encouraged nurses to carefully assess their relationship with this vulnerable 
population. To determine whether a nurse-patient relationship is crossing the 
line, nurses can ask themselves: “Will this intervention be of overall benefit to 
my patient, or does it satisfy some need in myself?”

In this case study, Roxanne could argue that Jerome is the primary beneficiary 
of her extra attention. However, after a caring coworker points out that Roxanne 
has been increasingly lonely since her last child left for college, she recognizes 
that her overinvolvement is based on filling her own personal need. Roxanne 
asks the oncology social worker and her supervisor for help in establishing more 
appropriate boundaries.

Professional Boundaries
Nurses and Social Media
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